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Shown: 127 x 12 Chantilly tiles. $55 is the price for any 12’ x 15’ area.

New Kentile® Chantilly. An elegant vinyl asbestos tile
floor. Textured. Economical. Install it yourself for about
$55. Use Chantilly in any room to reflect your good tas
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Marboro’s special

These famous art prints are used by interior
decorators to beautify America's finest
homes and offices. Now they can be yours
at a fraction of decorator prices! During
pre-summer sale, you
can choose from a wide variety of periods,
colors and sizes, and you can choose con-
fidently. Your complete satisfaction with
these beautiful full-color prints is uncondi-
tionally guaranteed! But don't wait! Supply
is limited so order now.

ORDER
NOW FROM
MARBORO
AND SAVE
AS MUCH
AS 80%!

OF MAGNIFICENT FULL-COLOR ART PRINTS!

P-395.

FEININGER:
SAIL SCHOONER. The lin-
ear sensitivity and precise
construction of this un-

TOP-

usual watercolor are
matched by the fluidity of
its tonalities of gray, blue,
umber, yellow and black.
Silk screen. 26%" high x
30" wide. Special 2.98

P-398. RENOIR: CLOWN.
Pink and white figure on
green and blue background.
Silkscreen. 16" x 227,
Special 2.98

P-399. The above on genu-
ine arlists’ canvas.

Special 5.95

P-384, KLEE: BIRD CATCH-
ER. Silkscreen after Klee
with reds, bright yellows,
shades of brown, pink,
blue, green and orange,
on a red background. 15"
wide x 23" high.

PRI %

P-364. PICASSO: NEAD OF

A YOUNG WOMAN. Silk-
screen of a charcoal draw-
ing in burnt sienna, grays,
blacks and tans. 174" x
23%". Special 2.98

P-378. MICHELANGELO:
THE PIETA. An original
silkscreen of the greatest
legacy to the Christian
world rendered in tones of
blue with shades of black
and gray. 18" x 23",

Special 1.98

P-382. RUBENS: MEAD OF
A BOY. Silkscreen of draw-
ing in tans with a hint of
pink, on a chestnut back-
ground, 14" wide x 17"
high. 2.98

P-938. MUSICIANS. Hand-
some 16th century woodcut
panel, silk-screened onto a
special, handmade rice pa-
per—white figures are out-

lined in brown against a
metallic gold background.
103" high x 313" wide,

Special 2.98
P-410. The above with fig-
ures in pale green,

Special 2.98
P-411. The above with fig-
ures in a rich blue.

Special 2.98

P-412. VAN GOGH: IRISES.
Radiant irises in violet and
prime Prussian blue—vase
in yellow tones against a
lemon-yellow background.
264" high x 20" wide.
Special 2.98

P-400. ILLUMINATED LET-
TER. Silkscreen of a 148,
music manuscript in blue,
red, yellow against a black

and metallic gold back-
ground. 24" high x 17"
wide, Special 2.98

P-340. PICASSO: WHITE
CLOWN. A silk-screen of
Picasso's most famous
White Clown; brown back-
ground on textured oliv
stock. 19"x25". Special 2.98

P-341. The above on genu-
ine artists' canvas.
Special .98

P-357. BOY WITH BAL-
LOON. Silkscreen of small
boy in play clothes in red,
blue, cream, dark brown
and beige. 165" x 2274”".

Special 2.9

P-390. PICASSO: STUDIES
FOR MOTHER AND CHILD.
Original silkscreen in char-
coal and brown on a chest-
nut stock. 16” wide x 204"
high. 1.98

P-339. ILLUMINATED MAN-
USCRIPT-COAT OF ARMS.
Czech medieval music
manuscript in red, green,
blue, orange, rose and black
on a granite background,
silk-screened on special
parchment paper. 20"x
20", Special 2.98

P-362. PICASSO: CHEVAL.

Silkscreen of boy in red
against muted shades of
pinks, grays, blacks and

tans. 18” x 26", Special 2.98

P413. The above on genn-
ine artists’ canvas.

Special 3.95

P-278. ILLUMINATED LET-
m.. Serigraph of a 1487
music manuscript in tones
of green, red, yellow and
metallic gold, blue-purple,
24” high x 17" wide.

Special 2.98

P.338. ILLUMINATED LET-
TER "A". Silk-screen of
Czech medieval music
manuscript in green, blue,
orange, black, metallic
gold, rose on granite back-
ground, special parchment
paper, 20" x 26",

Special 2.98

v

P-373. DURER: PRAYING
HANDS. (ca. 13500). Silk-
screen of the most famous
Praying Hands in the
world in blues, blacks and
grays. 14" x 217,

Special 1.98

P-383. PICASSO: VASE OF
FLOWERS, Silkscreen of
still life in black and
shades of red and brown
upon a cream background.
21" high x 29" wide. 2.98

P-391. RAPHAEL: CHIL-
DREN. Original silkscreen
in sepia on chestnut stock.
144" wide x 19" high.

P-377. MICHELANGELO:
HEAD OF DAVID. Profile
of Michelangelo's world
famous David in tones of
sepia, Original silkscreen.
16" x 23°, Special 1.98

P.375. MODIGLIANI:
SKETCH OF GIRL. A char-
acteristic Modigliani wom-
an in strong black lines
and various shades of red.
Silk screen; 35" high x
23" wide, Special 2.98
P-401. The above on genu-

ine artists' canvas.
Special 3.95

P-231. MEDIEVAL MAN-
USCRIPT ll. Silk-screened
onto a special parchment
paper in metallic gold and
brilliant red, blue green,
and yellow. 214" x 15,

Special 2.98

P-248. KAETHE KOLL-
WITI: MOTHER AND
CHILD. A fine silk-screen
reproduction of this sen-
sitively rendered charcoal
drawing in black and
white on a heavy, 26"
high x 20" wide sheet.
Special 1.98

P-985. FRANI MARC: YEL-
LOW HORSES. Silk-screen
of this masterpiece, in yel-
low, ranging from pale to
deep, and green, blues, pink
and magenta forming the
background. 18" x 27",
Special 2.98

P-991. VAN GOGH: WHITE
ROSES. White flowers, dark
blue-green vase. Yellow
green as background. 257
x 20"; silk screen,

Special 2.98

P-2235.
PETALS. Botanical forms in

MATISSE: FLOWIER

shades of blue-green, yel-
low, red and orange on a
soft beige background. A
highly attractive panel that
will fit in with almost
every decor—traditional,
modern or period. 12* high
X 4814¢" wide; silk screen.

Special 2.98

P-890. MONDRIAN: COM-
POSITION WITH RED, YEL-
LOW & BLUE. The plastic
purity of Mondrian's ab-
stract art is brilliantly ap-

parent in this beautiful
silk - sereen reproduction.
19” x 19” on a 23” x 26”
sheet, Special 2.98

P-892. VAN GOGM: SUN-
FLOWERS. A superb silk-
screen reproduction of this
popular masterpiece, dupli-
cating the vibrant palette
of pure yellow, green-
yellow, brown and green
2634{" high x 20" wide on
a 32" x 23" sheet.

Special 2.98

P.972. CHINESE HORSE ON

SILK. Splendid coal-black
arger in metallic gold,
green and charcoal

Silk-screened on off-

Rrey.
white. 37% x 29”44,
Special 3.98

P-739.
CHINESE
screen reproduction in red
pigment of a priceless Chi-

FRIEZE FROM A
TOMB. This silk-

oo s il oty S

P-264. PARTRIDGE PAN-
EL. A glowing example of
Russian folk art has been
expertly silk-screened onto
a special, handmade rice
paper in deep, clear tones
of blue-green, aquamarine,
pale blue, yellow-greens
and shades of yellow.
12" high x 39" wide.

Special 2.98
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Please send me, postage prepaid, the bargains circled below. (Please
_" add 25¢ postage and handling on all orders under $5.00)

P-315.
PAINTING. One of the
most beautiful of the
magnificent prehistoric
Tassili rock frescoes, only
recently discovered in the
Sahara. Cattle in greens,
browns, purples and reds
against a soft beige back-
ground. Silk-screen; 42"
x 14”, Special 4,93

SAHARA ROCK

! | "7 Enclosed find $

§ O Charge my Diners’ account #

|
[J Send C.0.D.*) Limited to

orders of

[J Charge my American Express account #
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New Kodak Instamatic Cameras load instantly!
Now the pictures you want most are easier than ever to take!

()pcn...dr()p in...shoot. That's all there is to it! No threading. never even touch the film) and you're all set to take beautifully clear,
And no fumbling. Load anywhere, even in the brightest sunlight (you  sharp color snapshots, color slides or black-and-white snapshots!

i

Easy to use. No risk of double exposure. Easy to flash. On six models, the flash Easy to carry. So trim and com-
No rewinding. Choose from seven beautiful  holder pops up and is instantly ready. Auto-  pact, they fit easily into pocket
models, several with automatic electric eye ex-  matically, your KODAK INSTAMATIC Camera is  or purse. Why not see them

posure control, some with automatic film wind. set to take fine pictures indoors or at night. all, see them now!

Kodak

Price subject to change without notice.
Easy to own too...complete outfits from less than $19. < ) e i

EASTMAN KODAK COMPANY, Rochester, N. Y.
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START HERE!

m See the most popular sizes of K-V
80-180 adjustable shelf hardware in
this colorful display at your hardware
or building supply dealer. Select your
favorite finish: Satin Anochrome,
Satin Brass, Ebony Black or Statuary
Bronze. The rest is easy. m Inexpen-
sive K-V standards install with just a
screwdriver, then brackets tap quickly
into place. Shelves can't wobble, can't
come loose accidently. And — one
upward tap releases the bracket for a
quick change of shelf arrangement.
®m Need some wall treatment ideas?
Our free booklet—"Tricks and Treat-
ments for Any Wall at All” — has
dozens. Ask your dealer for a copy.

Ask for K-V...
It's a Known Value!

KNAPE & VOGT MANUFACTURING CO.

Grand Rapids, Michigan
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There was a time in this nation’s history when

the advent of a neighbor was a most welcome
occasion. This was in the early days when there
weren’t so many people about and even the most
difficult and disreputable neighbor wasa whale of
a lot better than having no neighbor at all. In
those days you could get a lot of mileage out of
even a disagreeable neighbor. He could be on
hand to fight off an attack by Indians or help

MADE BY THE MAKER OF with a barn-raising. If he was worth anything
Al'mSt"ong at all he could help you get in your crops and
~“FLOORS help out with the harvest and you returned the
favor by doing the same for him.

Today, things are different. Most of us have
all the neighbors we could ask for and sometimes
even more than we think we need. But most of us
prefer to live in a community and you can’t
have a community without neighbors. We and
our neighbors make up the first nonfamily unit
that when multiplied hundreds of times over
makes a state and a nation. How we and our

neighbors live together will eventually determine
how we live as a nation. This country can never be
greater than the sum total of its neighborhoods.

Over the generations, certain unwritten laws
have been handed down to guide us in dealings
with our neighbors. According to these laws,
when a neighbor cries for help, there is an obli-
gation on our part to respond to that ery even
though it may be inconvenient or perhaps dan-
gerous. If we turn a deaf ear to that plea, we
have failed our neighbor but we have also failed

H I F ourselves—and in a larger sense, those ideals for
M I I I ' o n s h avel 0 n e oo Ste p which our country stands. Needless to say, when
cleans and waxes, does both
m
at the same time!

we require assistance, our neighbor accordingly
is bound to respond to our call.

If we accept this basic responsibility of neigh-
bor to neighbor, if we look upon our neighbor as
one who may risk his life for us, or vice versa,
then it would seem obvious that since he would
do nothing to harm us, we would do nothing to
bring him harm, whether by word or by deed. A
delicate balance of tolerances must be main-
tained which makes a neighbor, in short, a rather
special kind of person—almost like a relative.
We didn’t choose him, and he may or may not
be a friend ; but events have placed the two of us
in a very close relationship and with very special

CLEANS THOROUGHLY! PUTS THE DIRT into the PROTECTS YOUR FLOOR. obligations. As long as we are neighbors that re-
One-Step has a new kind bucket as you rinse out Dries to a beautiful lustre. ® 2 L Prigis
of cleaning and waxing your mop or cloth. Floor's Really long-lasting. Won't lationship and those obligations remain in force.
power. Gets under dirt, clean—and waxed, too, all yellow. Try new Armstrong
loosens it, cleans clean! in half the time! One-Step Floor Care. HUBBARD COBB
EDITOR

Made onlyby [
waeonty (AFmMStrong FLOORS

e maker 0 4 THE AMERICAN HOME, JUNE, 1965




We don’t envy you people who
have to buy a refrigerator this year.
Outside, they all look pretty much
alike. They all come in the same
shape. They all have doors and
handles. (Of course, our designers
insist that RCA WHIRLPOOL refrig-
erators are better looking.)

But let’s take a closer look at the
inside story of this particular new
RCA WHIRLPOOL:

There’s no easier way of making
and using ice cubes than with an
Ice Magic® automatic icemaker. It
has no trays at all. So there’s noth-
ing to wrestle with, fill or spill. Our
IceMagic fills itself, makes cubes,
then stores them in a bin for you.

You just reach in, take out two,
twenty or even a hundred — and
the IceMagic automatically starts
making more.

Another thing: until recently,
you've always had to reach
through or around food to get
something from the back of a shelf.
Not with an RCA WHIRLPOOL.

Closed...it looks like
any other refrigerator

(but wait 'til you look inside!)

Our Carousel® Shelves rotate in a
full circle turning the back of the
shelf into the front. We like to call
them “backless shelves.” Now you
can reach the pudding without
knocking over the pickles.

Frost has always been one of your
pet peeves. Defrosting just isn’t
fun. Relax. You'll never see any
objectionable frost in this new
RCA WHIRLPOOL. It just can’t form.
And you won't find any dripping,
space wasting plates or coils either.
Our No Frost system, developed
after years of exacting research, is
an “inside job.”

Look carefully. You'll notice that
there are two cold control dials.
One in the freezer, one in the refrig-
RCA WHIRLPOOL Appliances are Products of Whirlpool Corporation, Benton Harbor, Michigan. Trademarks RCA and @ used by authority of trademark owner, Radio Corporation of America,

erator. You can set the tempera-
tures in each section to best suit
your needs. Hardly any other
refrigerators give you this kind of
luxury.

Small thought: our crispers are
celery stalk long, head lettuce high
—and hold a lot of things.

So, march to your dealer! Ask—no,
demand to see 2 RCA WHIRLPOOL.
He'll admire your good taste.

B i

Visit the Whirlpool exhibit in the Better Living Center, New York World's Fair.

AL S o

s R A L

Model EMT-17MM

) ~atilpool
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You can
mix blueberry pancakes
make scalloped potatoes
serve a garden salad
beat cake batter
cook a gourmet casserole
give a welcome shower gift
roast Cornish game hens
pile up pretty fruits
freeze church suppers
bake a shepherd’s pie
wish somebody happy birthday
whip up foamy sauce
bake cinnamon apples
serve a party crowd
refrigerate leftovers
fix flower arrangements
make meat loaf Diabolo
remember an anniversary
make a cherry cobbler
stuff green peppers
serve coffee hot or iced
marinate shish kebabs
bake New England beans
give a memorable wedding present
keep your kitchen pretty
serve the family like company
save flavor
wash everything glass-clean
decorate your table

in color-coordinated

PYREX-WARIE

A prooucT oF | CORNING

EARLY AMERICAN : Covered casseroles, 5; oval divided serving dish,
$2.95 ; 4-pe. bowl set, 5. TOWN & COUNTR Covered casseroles, $2
3-pe. bake-serve-store A 4-pe. bowl se

C role < . G
open bowls hallow bowls, $1 ea. ;

a.; 127 plates, $3 ea.; mugs, $1 ea. Prices slightly higher in Canada,
\OHTES
L %
o,
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Lady, Lady, Lady! Dont
hand-rinse with your new

FRIGIDAIRE dishwasher
—just shake off the large

No dishwasher is really a disposer. Bones, water-
Stuff melon rinds, large scraps belong with the garbage.
: But the new Frigidaire Dishmobile will handle
just about everything else. Emulsifies it, floats it down the drain.
The technical explanation would bore you stiff, but it’s the new
Frigidaire high speed reversible pump that does it. Just réemem-
ber—with a new Frigidaire Custom Imperial Dishmobile, you
definitely don’t have to hand-rinse your dishes before loading.
Think of the time you’ll save! And along that same line—you can
put in the breakfast dishes, push a button, and they’ll be rinsed
right away. Then you can wait till evening to do a full day’s load.
Other features ? This is only the beginning! Your Frigidaire dealer
has the details. Why not drop by when you have the time? In the
meantime, remember—no hand-rinsing!

VWY
i 3

GOLDEN 50
ANNIVERSARY

FRIGIDAIRE
DISHMOBILES

FRODUCYTY OF GENERAL MOTORS

Sanitize
your dishes
sparkling clean

For best performance
in your Frigidaire
Dishwasher, use a
special dishwasher
detergent like Cas-
cade. Cascade fur-
nishes a free, full-
size sample for each
new Frigidaire Dish-
B washer and shares

o the cost of this ad-
vertisement by mutual agreement.

T -

Model DW-IMJ

LIS &

ENCYCLOPEDIA OF WINE. The
wine fancier can learn a great deal
from this—one of the best, most com-
plete books on wine we've ever seen.
It is fascinating, sometimes amusing
reading while being highly informa-
tive. Among the topics: selecting,
tasting, and evaluating wines, com-
parisons between American and Eu-
ropean varieties, and chateau- and
estate-bottling. Especially helpful are
the wine ratings and charts on vintage
years, wine glasses, food affinities.
By Frank Schoonmaker. 410 pages.
New York, Hastings House. $6.95.
THE GALLEY SLAVE COOKBOOK.
Hear this, mate! A book’s been writ-
ten especially for you sailors—one
that will show you how to eat well
while ecruising the briny. Includes
lists of staples to have aboard, menus
expertly devised for easy galley prep-
aration, special meals for rough seas,
and other good hints for the sea-going
cook. Can go ashore for summer-camp
use too. By Robert L. Gerling and Jean
Harper. 91 pages. New York, Vantage
Press, Inc. $2.50.

A BON VIVANT'S COOKBOOK. Two
superb chefs collaborated on a book,
and the result—an outstanding col-
lection of well-loved recipes. For all
types of dishes and for all courses;
some are gleaned from the treasured
collection of a San Francisco grand-
mother, others are European spe-
cialties. They all have one thing in
common: they’'re sure to delight the

gourmet. By William Templeton Veach
with Helen Evans Brown. 228 pages.
Boston, Little, Brown and Co. $6.50.

ARCHITECTURE WITHOUT AR-
CHITECTS. Pictures and telling cap-
tions introduce the reader to objects
outside the narrow bounds of archi-
tecture—everything from the wind-
carved stone formations used as
ancient monasteries and the under-
ground villages of northern China to
European hill towns and nomad’s
tents—in short, everything man has
made use of as shelter. An eye-opener
for those who call only certain, lim-
ited types of buildings “architecture.”
By Bernard Rudofsky. 157 pages. New
York, The Museum of Modern Art.
(Distributed by Doubleday.) $6.95.

FLOWERS OF THE WORLD. Flower
lovers will delight in this book filled
with beautiful full-color pictures. It
tells the story of flowers from all parts
of the globe and identifies the many
types, giving their characteristics and
origins. By Robert S. Lemmon and
Charles L. Sherman. 273 pages. New
York, Doubleday & Co. $8.95.

SMALL ANTIQUES FOR THE COL-
LECTOR. For the curio hunter, this
book deals with small antiques which
deserve to be rediscovered. Among
the many interesting ones pictured
and discussed are loving cups, wine
labels, colored glass, ivories, Sheffield
plate, and silver spoons. By Therle
Hughes. 209 pages. New York, The
Maemillan Co. $10.

These books may be ordered through your local bookstore.

BOOKIYEIRS

44 FAMOUS RECIPES FEATURING
ROQUEFORT CHEESE brings a little
bit of France to your kitchen. Enjoy
Roquefort Stuffed Shrimp, Ground
Steak Parisian, and 42 others—from
canapés to desserts! Free from Dept.
AH, Roquefort Association, 41 East
42nd St., New York, N.Y. 10017.
1001 DECORATING IDEAS [BOOK
22). The new ’'65 edition of this
publication is excellent, with 100
pages abounding in useful, tasteful
ideas and practical “how-tos” for
many different types of decorating.
Send 50c¢ to Dept. AH, Conso Prod-
ucts, “1001”, 27 West 23rd St., New
York, N.Y. 10010.

GOLF GUIDE. For all you addicts of
the fairways, a handy pocket-size
guide to the game, packed with play-
ing tips, rules, club information, rec-
ords, and statistics. Send 50c¢ to Golf
Guide, Dept. AH, 30 East 38th Si.,
New York, N.Y. 10016.

MONEY MANAGEMENT, CHIL-
DREN'S SPENDING. A step-by-step

program takes you from the pre-
school pennies to the high-school dol-
lars, with advice on everything from
allowances to how you can set a good
money-management example. Send
15¢ to Dept. AH, Money Management
Institute of Household Finance Corp.,
Prudential Plaza, Chicago, Ill. 60601.

WHAT YOU CAN DO WITH PANEL-
ING. Jdeas galore using a variety of
wood paneling to add new beauty to
your home—Dbe it contemporary, tra-
ditional, Colonial. Also available,
“Weekend Walls in Western Wood
Paneling” —a guide to installation.
For both booklets send 15¢ to Dept. AH
504-12, Western Wood Products As-
soc., Yeon Bldg., Portland, Ore. 9720}.

FIGURATIVELY SPEAKING ghows
you how to slim down with an enjoy-
able diet of refreshing drinks such as
“Strawberry Shrub” and ‘‘Orange
Coconut Flip”—all made with Sego
liquid diet food. Free from Pet Milk
Company, Boxr 392-AH, St. Louis,
Mo. 63166. THE ENL
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Real Italian Ravioli.

Tender beef-filled pies in a hand-stirred, slow-simmered sauce.

Ravioli is one of the true, time-honored traditions of
Italian cooking.

And I make mine in the traditional Italian way.

First, I make little square pies from my special
tender macaroni, and stuff them with juicy beef till
they bulge.

Then I slowly simmer these bite-size pies in a
hand-stirred, rich Italian sauce.

The result: real Italian ravioli, with all the good
flavor I remember enjoying in Italy when I was a boy.

How to serve ravioli? As a main course, or as an
inviting substitute for vegetables, or in all sorts of
casserole combinations.

Try my Beef Ravioli tonight. The next time, try
my Cheese Ravioli.

They’re as fine as you can buy in Italy.

/dcév M@gg

Chef Boy-Ar-Dee“Ravioli




By Dorothy Lambert Brightbill
MORE AMERICAN HOME KITS. Grow these summer
beauties with your needle. The exquisite anemone
design was taken from an old French print. The
delicacy of the flowers is captured with fine, thin
wool yarn (except for the towels which are
embroidered with soft cotton floss). All designs are
stamped on creamy white linen. The specially
designed tote bag is 12x12” with a 7” handle, has stays
in the sides to keep it upright. The handle is
crisped with Pellon so it is always firm. Outside is a
zippered change compartment. Kit # AEJ-130, $6.98.

BRIGHT SUMMER EITS

The pillow cover fits a 14x14x2” pillow. The kit
includes welting and zipper (no pillow).

Kit AE]J-131 is priced at $3.98. The pair of towels,
each with a different design, is already hemstitched. All
you have to do is embroider the design. Kit AE]J-132,

$2. All kits come with easy-to-follow
instructions. SEE PAGE 84 FOR ORDER FORM.

10
Swedowsky & Weiss




The best recommendation
for Tide is packed inside every
new Wizard washer.

Big reason Western Auto puts it there:

New Tide gives you the cleanest wash you can get.

Naturally, you want the cleanest wash there is,
and Western Auto wants to make sure you get it
...from the very first load. They pack Tide in
every new Wizard washer. Can you think of a
better recommendation for Tide?

In top-loaders like yours, new Tide gives you
a cleaner wash than any other kind of detergent—
low sudser, liquid or tablet. When you see those
powerful Tide suds working in your Wizard, you

can bet even the dirtiest, grimiest clothes will
come out unbeatably clean. And with a special,
clean-smelling freshness only new Tide can deliver.

Try just one wash with new Tide. You’ll under-
stand why women like you have made new Tide
America’s number-one detergent,

Tide samples, and this ad, supplied by Tide pursuant
to agreement with appliance manufacturer.

CHECK THESE WIZARD IMPERIAL FEATURES
Big 14-pound tub means fewer washloads, easier wash-
days for you.

1007 automatic, with eight 10-second spray rinses and
deep overflow power rinse providing positive dirt re-
moval from every load.

Special agitated power soak ends pre-soaking and
hand scrubbing of heavily soiled clothes.

25 leading washer makers pack new Tide in every new top-loading automatic.
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This paint looked good
4 years ago. If it was
Devoe paint it would
look good today

That’s fact—and here we show proof that Devoe paint holds up. The test
panel—one of thousands throughout the country comparing Devoe paint
with others—shows 4 years of all-weather exposure. The results don’t
surprise us: Devoe usually looks much
better than other leading paints. We've
spent over 200 years in this business,
using research and new techniques to
overcome common painting problems— . ot 02 conr
so that when you buy Devoe paint and ; :
apply it properly, your house will look
better . . . longer.

DEVOE®

DEVOE & RAYNOLDS COMPANY, INC., Louisville, Ky.

DECORATING L.
NEWSLETTER AN -

By Vera D. Hahn

We had a one-night stand in Colonial Williams-
burg and here's what we liked. In the attic bed-
room of a restored house: bold red-and-white
checked cotton bedspread and draperies with
scalloped edges bound in white—white walls. At
the Kings Arms Tavern napkins are a yard wide.
Sounds big? Well they are and very practical,
too, especially for a fried chicken dinner. They're
easy to copy in inexpensive cottons for your
barbecues, picnics, outdoor meals. Personally,
we're all for big napkins anyway; they make
more sense than those teeny-weeny ones. Seems
they used lots of leather in Williamsburg'’s Colo-
nial days. It was as practical then as it is today.
According to old inventories and notices in the
Virginia Gazette, leather chairs were particularly
popular. The Williamsburg Reproduction Pro-
gram has just announced that it's adding up-
holstery leather to its product list. Leathers, from
Lackawanna Leather Co., Hackettstown, N.J.,
will come in 33 attractive colors.

What every woman needs is a clock to dress by.
We wouldn't want to be without our electric wall
clock in the bathroom and were delighted to see
that Sears, Roebuck show a bathroom clock in
their fascinating new booklet of bathroom deco-
rating ideas, ‘Fashion Bathroom Showcase."

There are some new clocks at Westclox that
would be perfect in your bathroom; especially
good is the new ‘“‘Branford” electric alarm in
Wedgwood blue or cameo white.

Reed & Barton Silversmiths invited us recently
to preview their new 16 mm sound and color
movie, the “‘Fine Art of Sterling Design." It's
full of pretty table settings in addition to telling
you the history of some sterling patterns. Get
it for your club. It's distributed—free—by Mod-
ern Talking Picture Service, Inc., 3 East 54th
Street, New York, N.Y. 10022.

It's a trend—and one that makes a lot of sense—
this move on the part of TV hi-fi and stereo manu-
facturers to make bookcase models. Admiral
Corporation has just come out with a compact
stereo radio-phonograph. Styling of the case is
simple, uncluttered. Cabinet is about 37x14".

The new Westinghouse Spacemaker table ra-
dio is also designed for bookcase use. It, too, is
beautifully styled and will retail for under $13.
In white and blue or white and gold. THE END
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Take this coupon to your grocer’s
to see It you've won*25,000 in the
Jell-0%200,000 Coupon Sweepstakes.

1,880 other chances to win

S SECOND PRIZES:

VISTA-CRUISER BY OLDSMOBILE.

The Rugged Action Car! Tinted-glass
Vista-Roof. Over 100-cu. ft. cargo spaci.’

25 THIRD PRIZES:
RCA VICTOR COLOR TV SET.
Unsurpassed
all-channel
reception,
easy, accurate

color tuning. g
Featuring X
new Vista -

Tuner. >

1,000 SIXTH PRIZES:
LADY SCHICK CONSOLETTE
HAIR DRYER. A professional

hair dryer no larger

Jy than a hatbox. Fast, comfort-
able drying.

—1

50 FOURTH PRIZES:

TAPPAN AUTOMATIC s \g 800 FIFTH PRIZES:

DISHWASHER. World's Sl REVERE 8MM
ELECTRIC EYE MOVIE CAMERA.

Champion Dishwasher,
With Reversa-Jet Compact, streamlined camera with

washing action. amazing versatility, simple to operate,

More prizes!
See your grocer for
details on the
Jell-O $200,000
“Shopper's Sweepstakes,’,
too.

RULES: 1. Take the above coupon to your grocer's and match its

number against the list of winning numbers (lists are all the same) printed
on the back of special Jell-O Gelatin Sweepstakes packages or posted
on special Sweepstakes Displays—or you can obtain a list of winning numbers
by sending a self-addressed, stamped envelope to Jell-O
Lucky Number, Box 180, New York, N.Y. 10046,
2. If you have a winning number, mail your coupon via registered mail
for verification, to Jell-O Sweepstakes, Box 2, New York, N.Y. 10046—
together with your name and address printed on a plain piece of paper.
3. All winning coupons must be mailed by October 22 and

received by October 29, 1965.
4. Jell-O $200,000 Coupon Sweepstakes opento residents of U.S.A., its
territories, possessions, Puerto Rico, A. P.O.and F. P. 0. addresses—
except people employed by General Foods, their agents, and residents
of Florida, Nebraska, Wisconsin and wherever prohibited by law.
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PICTURE
YOUR
GARDEN
ON
PAPER

By Evanthia Kondonellis

5

«Y want a garden that will be easy to take
care of and easy on our budget. But I also
want my landscape to be a flight of fancy
that’s livable. We can’t afford a landscape
architect right now, and anyway we'd like to
experiment. Isn’t planting a garden some-
thing like painting a picture or writing a
poem? Something to daydream about?”’

If you have a new home to landscape—
like the reader we just quoted—or whether
you want to remodel your present garden—
you have two choices. You can play it safe
with a formula garden—a conventional ring-
of-greens-around-the-house. It may be as
pretty as a picture book but it will probably
leave you yawning, for the simple reason
that you've often seen it before.

Your second choice is to be yourself. Make

.
4
" A
R ———— > .
———— 4
e — ]
- »
P —
’ T —

a list of all the flowers and trees you love.
Then list all the things you'll want to do in
your garden. If you prefer to spend summer
indoors in air-conditioned comfort, why
build a patio you'll never use? If you dislike
the ritual of grass maintenance, why have a
lawn? Ground covers may serve you better.

When you have your list of plants and ex-
pectations, start sketching. Be as bold and
unconventional as you like—innovate. If
you're bored with spreading junipers at the
doorstep, try ferns or heather. If red maples
are de rigueur on your street, plant a
ginkgo or liquidambar. If the results aren’t
right, you can always throw away the paper
and start over again!

Our plans were done by well-known land-
scape architects for two home owners with
the same-style house and similar wedge-
shaped lots. You won’t be able to use either
one in its entirety, but each will give you
ideas, a fresh viewpoint. The important
thing to remember when you’re your own
landscape architect is that many common
problems such as small lots, lack of pri-
vacy, and uninspired architecture, demand
individual solutions.

When you've decided what you want, it’s




a good idea to make a planting plan to scale LEGEND

so that you can make your mistakes on ACACIA: Shrub or small tree, yellow flowers.
paper and avoid costly corrective work AGAPANTHUS africanus: African lilies. To three
feet tall.

outdoors. Make your plan on graph paper,

CASSIA ood): ith yellow fi s.
and let each square equal one foot of SOUSR SommmmaniCy: el 1tk o Hiece

CEANOTHUS: Mostly Pacific-coast shrubs. Showy

your lot. Outline your house, make circles blue o Wwhite Bowers.
for existing trees and shrubs, (continued) CHERRY LAUREL: Evergreen shrub or small tree.
White fragrant flowers.
MAYTEN: Tree, 25 feet or more in height.
Opposite, redwood, concrete, and brick NANDINA domestica: Evergreen shrub to eight
were used to pave a waterfront garden. feet. Bright red berries.

PITTOSPORUM tobira: Shrub to ten feet. Fragrant
white flowers.

SEQUOIA sempervirens (redwood): eventually a
forest giant. For mild climates only.

Many rough sketches were made before
the final perspective evolved. A detailed
planting plan (similar to the one we

show below) had to be drawn up before VINCA major: trailing evergreen ground cover,
the actual planting began. Landscape VINCA minor (periwinkle): trailing evergreen
was designed by Dalsimer, Inc. ground cover.

WHITE MULBERRY : Tree to 80 feet. Bears sweet
A split-level subdivision house, below, edible fruits. Leaves used to feed silkworms.

on an irregularly shaped lot was me-
ticulously ‘“‘planted’’ on paper. The re-
sult was a balanced design (note how
the magnolias, mulberries, and pines
are repeated), perfectly suited to the
owner’s outdoor life. Henry Cole was
the landscape architect.

On page 17 you will see a plan Mr.
Cole did for a similar home. Compare
the two. Ground covers, decks, and
paved areas cut down on lawn main-
tenance. Both lots are less than 150 feet
at their longest, 200 feet at their widest.
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MAGNOLIA
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Never before! A 19.1 cu. ft. freezer-refrigerator . . . side by
side in one beautiful cabinet. .. just 353" wide, 5’4" tall!
Now, the big family with a small kitchen can shop once a week!

The Admiral Duplex 19’s new stand-up design and all-foam
Thinwall insulation save valuable space inside and out . . .
nearly double your present refrigerator’s storage capacity.

The Duplex 19’s left side is a spacious 246 lb. freczer. Every-
thing’s easy to reach. No stooping. No stretching.

The Duplex 19’s right side is a roomy 12.1 cu. ft. refrigerator.
Holds gallon milk bottles, tall soft drink bottles, big hams,

New Admiral Duplex 19 fits your old refrigerator space!

bulky packages. Your food storage problems are over!

The Admiral Duplex is available with all-new, quality auto-
matic ice maker and automatic defrosting in both freezer and
refrigerator. In copper bronze, citron yellow, turquoise and
white. Brushed chrome
doors optional extra. Three
sizes: 3534” wide (19.1 cu.
ft.); 41” wide (22 cu. ft.);
48"wide (26.5cu.ft.). There’s

nothing finer at any price.

."C‘llll

akedeby M ARK OF QUALITY

Shown, Admiral Duplex 19, Model 1989, 36

Admiral Duplex /|

THROUGHOUT TH

Newest thin-wall
freezer
refrigerator

WORLD

% inches wide, 5’4 tall. In rich copper bronze. Specifications subject to change without notice. Admiral, Chicago. Canadian Admiral, Port Credit, Ontario




Picture Your Garden
on Paper

(continued from page 15)

3 APPLE TREES

IVY GROUND COVER

and indicate all other permanent fea-
tures to scale on the graph paper. In-
clude driveways, walks, doors, win-
dows, gates, and fences. This is the
skeleton of your landscape design.
Over it, on tracing paper, you can
sketch circles and ovals to represent
the trees and shrubs you wish to add,
dots for grass, dashes for ground cov-
ers, and semicircles for vines or es-
paliers. By placing the tracing paper
with the appropriate symbols over
the graph-paper sketch of your prop-
erty, you'll be able to see everything
you wish to add in relation to what
already exists. Your first tracing-
paper sketch will be quite rough, but
each succeeding version should be
more and more refined until you fi-
nally have a detailed plan, with num-
bered symbols keyed to your plant
list, of everything you want to plant.

No matter what the architectural
style, every house needs summer
shade, winter sun and warmth, pri-
vacy, pleasant views from the win-
dows, a service yard, and perhaps a
play area. How much time do you
have for gardening? Unless you're an
avid, dedicated gardener, plan your
grounds for low maintenance. Over-
grown, unkempt plantings are de-
pressing and a neighborhood blight.

Most of the time spent in garden
chores as opposed to garden enjoy-
ment, is divided among hedge prun-
ing, lawn mowing, edging, weeding,
and raking leaves. You can minimize
these tasks by planting some slow-
growing shrubs that don’t need much
trimming. Or, plant shrubs that look
best when allowed to grow unsheared
to their natural form. Substitute easy-
care ground covers for grass wherever
possible. The judicious use of paving

TECOMA avsns;s
(TRAIN ON SCREEN)

5 PITTOSPORUM

7 CHERRY LAUREL

2 YELLOW ROSES

"AGAPANTHUS
FRICANUS * -~

83

TRAINED TO FENCE

9 PITTOSPORUM TOBIRA

IT NANDINAS

5 STRELITZIAS (BIRD OF PARADISE)

HITE MULBERRY
8 AZALEA KURUME
n. (GERANIUMS LATER)

STRAWBERRY GROUND COVER

(gravel, flagstone, brick, exposed ag-
gregate concrete, wood chips—the
list is endless) will further decrease
the amount of lawn you’ll have to
mow. Mulches greatly reduce weed-
ing and watering, and you don’t have
to edge raised beds. If you think
about it, you’ll discover more ways to
reduce maintenance. 7

If you're going to be your own
landscape architect, DON’T TRY
TO DO EVERYTHING AT ONCE.
You don’t have to own a finished
landscape in one year. Develop first
the area immediately visible from the
street, and then the family-use areas
adjacent to the house in back. First
plant permanent and slow-growing
features (trees and shrubs and lawn).
Trees and shrubs should be set out
early in the season, as soon as the
ground is workable. Where winters
are mild, you can plant them in the
fall. In cold-winter areas fall is the
best time to start a lawn. Add shrubs
or trees gradually each year, as your
budget and time permit. You can
plant shrubs in pots any time during
the growing season.

Use flowers as aceents and as tem-
porary fillers for the bare spaces be-
tween young shrubs. You can plant
annuals or perennials any time in
spring or early summer. If you can’t
plant the front of the house the first
year, use flowers to perk it up. Your
house is the center of a picture, and
should not be smothered in plants,
however. A foundation planting an-
chors a house with high foundation
walls to the site and blends it into the
lawn. Keep it simple and well-
proportioned. It's not necessary to
girdle your home with evergreens.
Choose plants that will not need hard

2 PIERIS JAPONICA
3 CAMELLIA SASANQUA
'H O U 8 E

5 PITTOSPORUM
TOBIRA

NEW ZEALAND

s VINCA MINOR
GROUND COVER

3 AGAPANTHUS

‘=12 SPREADING JUNIPERS

pruning to keep their shapes. If you're
going to plant under a window, choose
a low-growing shrub that won’t even-
tually block it—unless you have a
picture window that needs a view. In
that case try a tall shrub that is not
densely branched or foliaged in front
of it. A lacy, airy effect is lovely.

Tall, soft-foliaged plants set at the
corners will make a house seem bigger
and will shorten and soften very tall
vertical lines. A general rule for foun-
dation plantings is to use columnar or
pyramidal evergreens to complement
the vertical lines of the house, and
low-growing, horizontal shrubs under
windows, by steps, and as fillers.

The best way to have an informal
look is to allow shrubs to develop in
natural, free-flowing forms—not geo-
metric cubes, triangles, and circles. If
you have a ranch-type or ground-
hugging house it will need little if any
foundation planting. You might like
to use dwarf evergreens and fill in
with ground covers to avoid unneces-
sary height. To lend an established
look to your ranch house, plant
medium-size deciduous trees.

To air condition your house, plant
deciduous trees on the south and west
sides. In winter, when the leaves have
fallen they’ll let in sun. Space large
shade trees at least 20 feet apart and
preferably 40. There is no hard-and-
fast ruleregarding how many trees you
should plant on a given-size lot. The
fact that it’s better to use a few good
trees rather than a lot of the fast-
growing ones is generally accepted,
however. Fast-growing trees like the
balsam poplar, Lombardy poplar,
Babylon weeping willow, and the na-
tive sycamore are weak-wooded and
split readily in storms. Their root

AFRICANUS WHITE

LEGEND

CAMELLIA sasanqua: Evergreen for
mild climates. Flowers red or white.
Needs winter protection in north.

DAPHNE: Shrub with fragrant white
or lilac flowers. Varieties from one to
over four feet. Some are evergreen.
MAHONIA aquifolium (Oregon holly-
grape): Evergreen to three feet or more.
OSMANTHUS ilicifolius: Tree to 20
feet, with white fragrant flowers.

PIERIS japonica: Evergreen shrub to
ten feet or more. White flowers in
drooping clusters. Needs acid soil.

TECOMA capensis: Nonhardy shrubs
with fragrant yellow or orange flowers.

systems are strong and constantly in-
vade and clog drainage pipes. Not as
rapid growing but far superior are
such trees as the red oak, pin oak,
thornless honey locust, tulip poplar,
green ash, and red maple. They grow
about two feet a year. For quick
shade, plant large specimens.

It's usually best to have an uninter-
rupted expanse of lawn in front to set
off the house and foundation plant-
ing. It’s easier to mow when the grass
is not cluttered with “‘specimen”
plants scattered haphazardly about.
If your front lawn is large, it may be
more attractive with a cluster group-
ing of trees or shrubs. Sketch all the
alternatives before you decide. Take
into consideration the architecture
and size of the house as well as the
depth of the lot.

The private area of your garden is
where you can express*yourself more
freely as a landscaper. This is where
you can indulge in your favorite
flowers, if you like to garden. This is
where you can build a patio or a put-
ting green. Part of your outdoor-
living area should be screened so
you’ll have privacy. If your property
is large enough you can enclose it
completely with sereening shrubs and
trees. If not, attractive fencing or
baffle screening would be a more effi-
cient use of space.

When planning your garden keep in
mind that plants are functional as
well as ornamental. If your property
is like most of today’s lots it’s prob-
ably small, so try to paint your
garden picture in light, suggestive
strokes, with accents of color—not the
complete spectrum. An analogy from
art would be Japanese understate-
ment, not Flemish detail. = THE END
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WILL
WATER POLLUTION
SPOIL YOUR
SUMMER FUN?

%

By Tom Curry

t’s a pleasant summer day; you pile

the children into the ear and take

off for the beach, the lake, or a nearby
favorite stream.

You hope to enjoy a cooling swim
and do a little fishing. If it’s salt wa-
ter, maybe you can dig for some
clams. Perhaps you prefer just to lie
in the sun or shade and contemplate
Nature's beauty.

But when you arrive, instead of
sparkling water, you discover a mal-
odorous, discolored mess. Dead fish
may be seen, killed by pollutants from
industrial and home wastes. In many
estuaries, signs are posted forbidding
the taking of shellfish, which are being
killed along our coastlines by pollu-
tion. Health authorities may even
have closed the beach.

Maybe you own a small boat. Yet
boating isn’t much sport when the
water around you looks and smellslike
a huge sewer.

Home owners who live by rivers,
lakes, or the shore are troubled by evil
odors and unsightly flotage.

Recreational facilities are spoiled
and pollution threatens us all with
contagious diseases.

Pollution has become nationwide.
It is so alarming with new problems of
waterborne viruses, the wholesale
death of fish and other wildlife, that
President Johnson has made a special
plea to combat it.

Not only the President, but Gov-
ernor Rockefeller and other leaders
wholeheartedly endorse this drive.
Strict enforcement power, Federal
and state money grants, are being
sought to deal with this acute threat
to our national health.

our town may be guilty of pollu-

tion but you and your neighbors
can unite to fight it. In some states
local improvement groups have been
formed to insure a clean water supply
and effective waste disposal.

Proper sewage treatment will re-
move solids and reduce the bacteria
count of the cleansed water to accept-
able levels.

But there are'still many cities with-
out sewage-treatment plants. They
discharge raw wastes into rivers, bays,
and lakes. We should all make sure
our waters are treated after use, even
if it means added assessments. If your
town has a plant, it may have been
installed years ago and furnish only
primary clarification. This treatment

is not sufficient in heavily populated
areas. So your plant may need en-
larging or rehabilitation.

Efficient engineering, with a master
plan and allowance for future expan-
sion should be considered. A consult-
ing engineer, licensed and experienced
in sanitary work, should be employed.
Requirements of the state public
health board must be met, and if a
Federal grant is available, Federal au-
thorities will review the project.

Industrial wastes must be strictly
policed. Most sewage-treatment plants
regulate what may be discharged into
the central system, for many chemi-
cals will ruin bacterial action and clog
the plant. So the industry concerned
should be forced to install equipment
and process its own wastes.

here are four types of sewage dis-
posal systems to be considered.
1. Septic tanks for areas that are
sparsely populated.
2. The package plant, or small pri-
vate plant, for groups of very dense
population.
3. Interim plants for large suburban
developments that are ready for con-
venient hookup to central lines when
they are extended.
4. The central plant, cheapest method
per capita in populous areas.

On farms and in the country where
lots are large, a septic tank must serve,
though not all soil will take such
drainage. A recent Federal survey re-
ports that 50 percent of land suitable
for building is unsatisfactory for sep-
tic tanks. The earth is too tightly
packed, or the water table too high.

Even where the soil drains well,
wastes and chemicals escaping the
tank may ruin the earth. Water runs
off the surface and may pollute
nearby wells and streams.

In our rapidly expanding suburban
districts, with homes crowded in
countless developments, septic tanks
are fast becoming inadequate and are
creating more serious health hazards.

Thousands of homes are built ad-
jacent to streams, lakes, and coastal
inlets. Septic tank effluents may seep
into the waters, making them unsafe
for bathing, killing fish, and ruining
the natural beauty.

As one big housing development
after another goes up sewage ex-
tension must be provided. Such con-
gested ‘““islands’” can be served by pre-
engineered package plants or by small,
inexpensive sewage plants to meet the
community’s requirements.

Where large housing developments
are likely to be reached by a central
plant soon, the answer is the interim
sewage-treatment plant, designed for
expansion and for easy connection to
the central system when it’s extended.

Subdividers and builders, not far
outside central plant limits, have at
times fought against interim plants.
But they are rapidly learning, as are
home owners, that the private plant
has a great advantage over septic
tanks. In a 50-house development, a
builder can increase his profit im-
measurably by installing sewage
treatment instead of individual units.

The homesite value increases and
the ecost may run as low as $200 per
house. Where there is sewage, health
authorities usually allow smaller lots,
so the builder can sell more homes
per acre.

The home buyer is saved from pay-
ing for a septic tank, then soon finding
himself forced to sewerage.

The time soon will come when even
a 25-house development will be re-
quired to have its own sewage plant.
Such small plants can be made attrac-
tive. . They can be chiefly under-
ground, with an upper structure dis-
guised as a residence.

f properly engineered, there is no

odor problem. The treated effluent
may discharge into a dry basin or take
the course of storm drain-off water
since it is no longer a menace to
health. The small amount of sludge
can be periodically pumped into sep-
tie-tank trucks and carted to central
sewage plants for treatment.

Many builders and subdividers now
are constructing these interim plants.
But such installations must be satis-
factorily operated and maintained.

Compact plants to serve as few as
150 people and up to 50,000 are
available. With the building boom on,
the interim or private sewage-treat-
ment plant is a MUST where central
treatment isn’t within reach.

Centralized treatment, designed to
serve a region’s natural drainage, can
be economically provided where there
are 2000 people or more per square
mile. In a treatment plant water is
separated from sludge or solids. It is
chlorinated and released into river,
lake, or bay.

Sludge is the by-product of treating
the liquid sewage. There are several
methods of sludge disposal. One is the
lagoon system. Raw sludge is pumped
into a low, swampy area, and in

time, air and sunlight destroy the
germs. But children and dogs can get
over any fence, while waterfowl, after
alighting in a lagoon, may contami-
nate reservoirs and other waters.

Another means is anaerobic diges-
tion, where sludge is held in closed
tanks and treated. It can then be used
forsanitary landfill orfertilizer, though
laws forbid growing root vegetables
in earth enriched by sludge.

Many people believe that sewage
sludge can be made into fertilizer so
that a factory attached to the sewage
plant will pay. But the market is too
small and unstable, and can’t justify
the added capital and operating costs.
Chicago and Baltimore, and other
cities, have such plants, but the only
place where it has paid off is Mil-
waukee, where the sludge is rich from
the breweries’ discharge.

A solution for sludge disposal may
be found in combustion. Raw sewage
sludge needs only oxygen, found in the
air, to burn. In a large plant, com-
bustion can save up to 90 percent of
space over the conventional system of
tanks and drying beds.

If incinerated openly, however, air
pollution results. One company has re-
cently developed a process which is
totally enclosed and presents no odor
or health problems. Commercial com-
bustion installations of this type have
been approved for Lynnwood, Wash-
ington; two cities in California;
Clarksville, Tennessee; among others.

There is no pat answer to the gen-
eral problem of water pollution. Each
community’s needs must be surveyed.

Money must be spent but a good
start has been made. More health of-
ficers and trained technical personnel
are needed. Our modern technology is
more than equal to the challenge.

A prospective home buyer should
check on the local sewage disposal.
One way is to ask local authorities or
a few home owners in the neighbor-
hood how they are getting along.

ome owners overtaken by crowded
developments, who now have
septic tanks, may soon find they’ll be
assessed and taxes will rise when the
sewage line comes along. But their dis-
posal problem will be resolved, and a
house with sewage will sell ten times
as easily as one with a septic tank.
Pollution control is vital. Sanita-
tion is the first, rather than the last,
matter to consider as we join the
national battle to preserve our natu-
ral heritage. THE END
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Suddenly—everything you sew is fun, beautiful and easy!

At last! A machine that does all 3 kinds of sewing!

Introducing the newest Zouch &Sew © |
machine by Singer! So new it sews |
straight...zig-zag...now chainstitch, too!

Only Singer has the
Push-Button Bobbin!
It winds up right in
the machine. And only
Singer has the famous
Slant-Needle. Other
new SINGER* sewing
machines from $59.50.

Look at all you can do with this single-thread ~ seams, stay stitching,and so much more! Come in
chainstitch! Ideal for all temporary stitching—  and sew straight, zig-zag and chainstitch on the
basting (it zzzips right out!), removable collars,  newest Touch &° Sew* sewing machine by Singer.
growth tucks. A perfect flexible stitch for corded ~ No other machine does so much! It's sheer joy!

What's new for tomorrow is at SINGER today!

(& *
*A Trademark of THE SINGER COMPANY 5




You can see, feel and hear the important
extras Norge builds into i conditioners

‘.. £ g e,

QUIETER BY FAR

Norge Air Conditioners give you more cooling without
getting noisy about it even when running at top speeds,
Reason: Norge's 7 quiet-maker features a unique
sound-silencing system that includes “floating” motors
and compressors, thick fiber glass insulution, special
compressor and refrigerant muffiers, sound-cushioned: ALL-WOOD FRONTS GIVE THE LOOK OF FINE FURNITURE

coils and wood fronts. The rich hardwood finish of Norge furniture-styled wood fronts
blend beautifully into the most luxurious surroundings. No need
to hide a Norge Air Conditioner —you'll want to show it off,

|

HUMIDITY REMOVAL

Real air-conditioned
comfort requires lowered
humidity, Norge Air
Conditioners wring the
water out of the air to
give you unbeatable
moisture removal, The
C-80, 18,000 BTU model
shown here, will remove
up to 137 gallons of
moisture from the air
every week.

WHOLE HOUSE COOLING

Norge can air condition your whole house. Big cooling power
and four-way air-flow control make it possible. Just think,
no special installation COSts, no waiting. You can have

whole house cooling the day you buy your Norge.

Your Norge Dealer can guarantee complete satisfaction,

Years from now you’ll be glad it’s a Norge
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10 BUY

PPILY

Whatever major purchases you plan for
your home, you'll be doing much of
your actual buying later on. That's the
reason we don't want to burden youwith
facts now although this “*How to Buy”
series was designed to supply you with
facts. In the past four issues we’'ve cov-
ered “How to Buy" carpets (two parts),
smooth-surface flooring, and bedding.
In the months lo come—when you're
ready to buy again—we’ll be ready with
facts on furniture, fabries, and lamps.

— Editor’s Note

Here are some tips on “‘How to Buy
Happily.” We believe they’ll make
your fall shopping expeditions more
pleasant and pleasurable. We're giv-
ing them to you now because they
need mulling over and because there's
some homework for you to do.

| YOUSHOULD HAVEFUN |

Furnishing your house should be a
happy experience. Instead, it too often
turns into a harrowing one. Even
women who have the help of a pro-
fessional decorator suffer. So you're
not alone in your quaverings and
nervous alarms. Above all, don’t let
anyone, yourself included, push you,
rush you. If you're slow in making up
your mind—be slow.

SO YOU'RE A WOMAN

And don’t fall into that old trap of
thinking that you must know all about
decorating just because you happen
to be a woman. Some of the most
feminine women we know, the best
mothers, the greatest cooks, have a
hard time choosing home furnishings.
They’ve probably been too busy with
other things to develop their taste.
Today, decorating a home is probably
more complicated than it ever was
because you have so much more to
choose from and also because so many
of the comfortable old rules are being
happily broken.

| A DIFFERENT BREED OF CAT |

And the fact that you can make up
your mind like that when it comes to
saying “‘yes’ or “no’’ to a dress or hat
is totally irrelevant. Furniture shop-
ping and clothes shopping are two
very different breeds of cat.

Don’t forget, you've had years of
practice buying clothes. You've been
interested in clothes ever since you
dressed your first doll. But you really
only became interested in furniture,
carpets, lamps, flatware, and fabrics
when you had your own house or

THE AMERICAN HOME, JUNE, 1965

apartment to furnish. Up to then the
subject of home furnishings didn’t
really concern you at all.

TAKE HIM ALONG |

Take your husband shopping for
furniture, floor coverings, and other
major home-furnishings purchases.
After all, it’s his house, too, and a
man’s point of view can stop you
from getting overly feminine and
fussy. Most stores are open late at
least once a week, often twice, and
then there's always Saturday. Make
shopping a pleasant ritual, don’t stay
in the store too long if you see your
husband’s interest flagging. Some
wives we know look first, make
selections, then bring their husbands
for a final OK. This is wise since most
men don’t like to “look around” as
much as women do.

If you and your husband have quite
different tastes you must spend as
much time as possible shopping to-
gether, discussing your decorating
problems together, even making mis-
takes together. After a while you’ll
find that you have developed one
taste—“our” taste—and that it’s no
longer “your’ taste and “my”’ taste.
Instead of an unsatisfactory compro-
mise, instead of giving in, you’ll sud-
denly have the supreme satisfaction
of choosing things for your home
vou'll both love to live with.

| DIFFERENT DOLLARS

And as if the situation were not
complicated enough something hap-
pens to your sense of values—money
values, that is. You expect money
spent on home furnishings to do the
impossible . . . to be more durable, to
last longer than they possibly can!
You don’t ask any such performance
from money spent on clothes, or even
from your auto. You know from past
experience that they go out of style or
that you tire of them.

Let’s look particularly at your atti-
tude toward your car—and your fur-
nishings investments. If you're like
most of us, you probably get a new
car every two or three years. It costs
anywhere from $2000 up. But the
mattress you paid only $100 for—and
on which you spend one third of your
life—is supposed to last you a life-
time. The sofa for which you spent
$500 is supposed to stay forever in
style, be forever pleasing to you. Get
rid of this “forever” complex. You’ll
feel some of the joy and daring that
belongs to the experience of buying
for and decorating your home.

\ WHAT’'S YOUR TASTE?

Find out what your taste is. What
do you really like? As a starter you
might read Betty Pepis’'s Personal
Touch in Interior Decoration (Popular
Library). It's a pleasant way to dis-
cover your taste, just take some of her
tests. But there are many other ways
of getting to know your own taste.
Look around you. When you see a
house you really like take time to
analyze what it is that appeals to you.
Or spend some time on the furniture
floor of your local department store.
Look at the furniture—Ilook actively,
see which pieces you like best and
then look at the model rooms sys-
tematically and with a perceptive,
analytical eye. Check your reactions.
What do you like—what do you dis-
like—and why? You might do the
same with the decorating pages of
The American Home. See what pleases
your taste.

| MAKE FRIENDS WITH COLOR

Discover your pets and your peeves
among the color families. Don’t let
fashion decree anything to you. If you
don’t happen to like blue and green or
pink and orange, no matter how much
in fashion these color combinations
are, don’t use them. And don’t believe
the old myth that you're bound to
like the same colors for your home as
vou do for clothes. If you're like us,
you love neutrals for clothes—hate
them in houses. Again, we can only
tell you to keep on exploring your own
taste—and you’ll soon find that color
is your greatest ally in decorating.
Where inexperience made you timid
and overly conservative, familiarity
makes you sure of your taste, origi-
nal and daring in your use of color.

BUILD A MENTAL IMAGE |

Once you know what you like, try
to picture what you’d like your home
to look like. Unless you create this
mental image (and everyone can) be-
fore you shop, your shopping expedi-
tions will never be totally rewarding.

Measure every purchase against
your image. Will it fit into the overall
picture, will it enhance it? If not,
don’t buy. Of course this method
of shopping takes time, but then
interesting interiors do grow slowly.
They’re never really finished but de-
velop along with their owners’ per-
sonality and character. Rooms that
are designed in one fell swoop look it;
they’re often quite perfect but they
lack warmth and charm. THE END

These Norge
appliances
have quality
extras, too!

Thiin-Wall design lets you fit a huge 15
cu. ft. Norge into the space needed by
old-fashioned 13 cu. ft. refrigerators.
Norge gives you an automaticice
maker, exclusive Never-Frost that
eliminates refrigerator-freezer defrost-
ing forever and all the other features
you want in your next refrigerator.

e el

Here’s the 15-lb. capacity automatic
with washing flexibility second to none.
New Norge 15 washes every fabric,
handles every size load from 2 to 15 Ibs.
with only the water needed. Biggest
tub, biggest agitator assure cleanest
washes—even for giant 15-lb. loads!

Norge makes the biggest, most versa-

* tile dryer of all! With Norge, you can
tumble-dry biggest loads from the
Norge 15 or stop the tumbling action
to hangdry delicates on a drying rack.
Dries with warm or cool air.

YEARS FROM NOW YOU'LL BE GLAD IT'S

NORGE
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Feast your eyes on

ourmet Melon

Wl S ey 50 A R R - 4o

It’s the smartest, newest kitchen sink color—
and only American-Standard makes it.

You spend 70% of your kitchen time right at the kitchen sink. How dull! But not any more. Even =
humdrum jobs seem lighter when the sink is colored bright by American-Standard. Our newest coloris
exclusive Gourmet Melon. Or pick from our palette of six other delicious flavors. They come in single and I
double bowls and a wide variety of sizes. And they’ll wear like iron. The secret? Cast iron. Rigid, quiet, Venetian Pink*  Spice Mocha*
impact-resistant. Topped with triple-thick enamel finish that resists stains and acid so the color stays
bright year after year. Put color in the heart of your kitchen. Take a minute to call your American-
Standard plumbing contractor (he’s listed in the Yellow Pages under “Plumbing Fixtures” or “Plumbing
Supplies.”) Ask about these new American-Standard sinks and the sparkling American-Standard Single- Manchu Yellow* ~ Coppertone
Lever faucets and fittings that go with them. e asuss coe,

e ————————————— ——

| AMERICAN-STANDARD |
Box 2, Midtown Station, New York, N.Y. 10018,

| Dept. PA-666 .

| Please send your new folder, “New Kitchen
Beauty.” I am modernizing.—. fam building—.

l Name. l
| Ada | -
l City. State. I

| County. Code No.
In Canada, send to American-Standard Products, l nda‘-d
) Vi N

I Ltd., 1201 bupont Street, Toronto 4, Canada.
S L Sy G AU S ST —
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ENTERTAINMENT
Y00
CHOOSE

FOR
YOURSELF

Along with the rest of America, we
beam contentedly at the Cartwrights,
tense up with the man from
U.N.C.L.E., turn to Smiley to see
what table d’hote he’s going to serve
us on any given Sunday, ocecasionally
get bewitched by Miss Montgomery,
edified by Mr. Novak, and informed
by the Gemini boys on NBC or Walter
Cronkite on CBS. In short, we think
TV is here to stay. And we're glad—
even though we would like to see more
programming of more durable fare.

But haven’t you often wished you
could see your favorite shows when
you want to see them . . . such as the
Defenders earlier in the evening and
maybe on another night? Of course
it’s not possible with present-day
electronics to choose your own eve-
ning’s entertainment program—not
on TV that is.

But there is another piece of elec-
tronic equipment that does make you
the boss, the program director, lets
you go dancing, enjoy the best plays,
dance to the best bands, hear the
greatest performers at their very best.

Your record player puts you in the
driver’s seat if you'll just give it a
little assistance. You simply build the
kind of entertainment library that
gives you a repertory from which you
pick and choose.

Expensive? This is one of those
cases where you save money by spend-
ing it. T'wo tickets to a first-run movie
cost anywhere from $2 to $5. Two
tickets to the theater, balcony seats,
run from $3 to $4.50. In the case of a
big Broadway hit, it isn’t a matter of
box office price. You simply can’t get
tickets except at premium prices. The
same is true of the great musical
events such as the Heifetz-Piatagorsky
Chamber music concerts, Horowitz
back on the concert stage, great per-
formances of the Boston Symphony un-
der Erich Leinsdorf, the Philadelphia
under Eugene Ormandy, the New York
Philharmonic with guest conductors,
or the Cleveland with George Szell.

For a single initial outlay that may
range, for stereo, from $4.98 to $15
you bring home a performance that
will delight you not once, but count-
less times. You own that piece of en-
tertainment for years! An evening
with friends and Richard Burton as
Hamlet, or Carol Channing as Dolly,
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or Isaac Stern, Leonard Rose, Eugene
Istomin with the Philadelphia Or-
chestra doing three great concertos—
this can be an evening to remember
and repeat.

Goddard Lieberson, head of Co-
lumbia Records, writes in his foreword
to the new recording of Benito Cereno,
(not a Broadway hit but a beautiful
work) *“... Recordingsshould, I think,
be what their name implies; that is to
say, they should be marked by mem-
orability. . remember the Latin
background of the word ‘record’—
recordare, to remember.” And that is
another of the great extra values you
get with your record library as con-
trasted with the fleeting memory of
all but a handful of TV shows on for
six months. You live with your rec-
ords. Still another plus with this
kind of entertainment (in all but pop
tunes) is the amazingly high quality
of the material. It doesn’t pay a rec-
ord company to produce relatively
expensive albums unless they have
lasting appeal, will continue to attract
new buyers because the record is per-
manently pleasing.

We like, too, the fact that there is
so much on records that can profit-
ably be enjoyed by the whole family
at one time like Peter Pan, Peter and
the Wolf, Alice in Wonderland, The
Nuteracker Suile, to mention a small
handful. You, your friends, your chil-
dren, become a house united in pleas-
ure when you ean plan the program.

A few of the many recent record-
ings that make you a program direc-
tor are Bellini’'s Norma, Joan Suther-
land in the title role (RCA Vietor);
Van Cliburn’s debut as a conductor
in Serenade to Music with the Youth
Orchestra and Chorus of Interlachen
Music Camp (RCA Vietor); Luw, the
hit and hilarious comedy by Murray
Schisgal with great actors Eli Wallach,
Anne Jackson, and Alan Arkin (Co-
lumbia); Hughie, the Eugene O’Neill
opus that premiered in the United
States last December, a short play
starring on records, Jason Robards,
(Columbia); Flora the Red M enace
starring Liza Minelli and not yet
opened as of this writing (RCA Vie-
tor); Carmen starring Maria Callas,
(Angel); Verdi’s La Forza del Destino
with Leontyne Price, Shirley Verrett
(RCA Victor). THE END

23

Gee Whiskers! This
is the greatest taste
since catnip!